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‘Born Learning’
campaign launched

BENGALURU : The first
1,000 days of a child’s life—
from conception to their
second birthday—are widely
recognised as the most criti-
cal period for a child’s physi-
cal, cognitive, and emotional
development. United Way
Bengaluru (UWBe) has
championed this vital cause
through its flagship initia-
tive, the Born Learning Cam-
paign (BLC). More than just
a program, “1st 1000 Days” is
a nationwide movement un-
der BLC, built on the belief
that early childhood care not
only shapes individual lives
but also defines the future
of our society. In alignment
with key government frame-
works such as the Integrated
Child Development Scheme
(ICDS), Poshan 2.0, Saksham
Anganwadi, and the Aspira-
tional Districts Program, the
campaign is transforming
how communities nurture
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Building a Brighter
Tomorrow, One Child at a Time

BENGALURU, MAY 31:

The first 1,000 days of a
child’s life, from conception
to their second birthday, are
crucial for  development.
United Way  Bengaluru
(UWBe) supports this through
the Born Learning Campaign
(BLC). The "Ist 1000 Days"
movement focuses on early
childhood care, believing it
shapes individual lives and
society's future. It aligns with
various government programs
to  improve  community
support for children.

The campaign has
positively —impacted over
20 lakh lives and 11,000+
Anganwadi Centres across
Bengaluru,  Bihar,  Uttar
Pradesh, and Maharashtra

through key interventions like
maternal health education,
community education
for parents, and training
for Anganwadi  Workers.
Significant achievements
include reaching neonatal
children, engaging parents in
development, and distributing
essential nutrition and
neonatal kits. The campaign
emphasizes that nurturing
children leads to a healthier
future.
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United Way Bengaluru spearheads
‘Born Learning Campaign’

CH NEWS

The first 1.000 days of a
child’s life, from concep-
tion to their second birth-
day, are critical for phys-
ical, cognitive. and emo-
tional development. Rec-
ognizing this, United Way
Bengaluru (UWBe) has
spearheaded the Born
Learning Campaign

(BLC). focusing on this
crucial period through its
flagship initiative, the
“Ist 1000 Days’ move-
ment.

More than just a pro-
gram, the campaign is a
nationwide effort de-
signed to ensure every
child gets a strong foun-
dation for a healthy fu-
ture. The initiative aligns

closely with key govern-
ment frameworks such as
the Integrated Child De-
velopment Scheme
(ICDS), Poshan 2.0,
Saksham Anganwadi, and
the Aspirational Districts
Program. driving system-
ic changes in early child-
hood care and nutrition.

Since its inception, the
campaign has positively
impacted over 20 lakh
lives and transformed
more than 11,000 Angan-
wadi Centres (AWCs)
across Bengaluru, Bihar,
Uttar Pradesh, and Maha-
rashtra. These targeted
interventions focus on
empowering mothers, im-
proving nutrition, and
strengthening community
support systems for
young children.
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United Way
Bengaluru’s “1st 1000
Days’ Campaign

Chennai, May 30:

United Way Bengaluru's Born
Learning Campaign 15 redefining
early childhood care through its “1st
1000 Days” initiative — focusing on
the vital window from conception
to age two, Aligned with national
programs like ICDS and Poshan
2.0, the campaign spans states
like Karnataka, Bihar, UP, and
Maharashtra, transforming over
11,000 Anganwadis and reaching
20 lakh lives.

Key efforts include maternal
nutrition awareness, ECCE
training for Anganwadi workers,
and distribution of neonatal and
nutrition kits.
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Chennai, May 30:
first 1,000 days
child’s  life—from
tion to their second
birthday—are widely
ognized as the most
cal period for a child's
physical, cognitive, and
emotional development.
United Way Bengaluru
(UWBe) has championed

The

this vital cause through
its flagship initiative. the
Born Learning Campaign
(BLC).

More than just a pro-
m, “Ist 1000 Days™ is
a nationwide movement
under BLC. built on the
belief that early child-
hood care not only shapes
individual lives but also

defines the future of our
society. In alignment with
key go ment  frame-
works such as the Inte-
grated Child Development
Scheme (ICDS). Poshan
2.0, Saksham Anganwadi,
and the Aspirational Dis-

‘United Way Born Learning Campaign’

communitics nurture their
youngest members.

Transformative lmpact
at Sca With over
20 lakh lives touched

and 11,000+ Anganwadi
Centres (AWCs) impacted
across Bengaluru, Bihar.
Uttar Pradesh. and Ma-

arashtra, the campaign’s

d interventions en-
child gets a

Sure  every

United Way Benga-
lurw's “Ist 1000 Days”
proves that
action, aligned
with policy, and driven by
grassroots involvement,
can shape generations.
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15T 1000 DAYS: UNITED WAY BENGALURU'S
BORN LEARNING CAMPAIGN LAYS FOUNDATION
FOR A BRIGHTER FUTURE

physical,

cognitive, and emotional development. United
Way Bengaluru (UWBe) has championed this vital
cause through its flagship initiative, the Born Learning

Campaign (BLC).

More than just a program, "Ist 1000 Days" is a
nationwide movement under BLC, built on the belief
that early childhood care not only shapes individual
lives but also defines the future of our society.

In alignment with key government frameworks
such as the Integrated Child Development Scheme
(ICDS), Poshan 2.0, Saksham Anganwadi, and the
Aspirational Districts Program, the campaign is trans-
forming how communities nurture their youngest

members.

Chennai: The first 1,000 days of a child’s life—
from conception to their second birthday—are wide-
ly recognized as the most critical period for a child’s
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1ST 1000 DAYS: UNITED WAY BENGALURU'S BORN LEARNING
CAMPAIGN LAYS FOUNDATION FOR A BRIGHTER FUTURE

Bengaluru: The first 1,000 days of
a child's life—from conception to their
second birthday—are widely recognized
as the most critical period for a child's
physical, cognitive, and emotional devel-
opment. United Way Bengaluru (UWBe)
has championed this vital cause through
its flagship initiative, the Bom Leaming
Campaign (BLC).

More than just a program, “1st 1000
Days" is a nationwide movement under
BLC, built on the belief that early child-
hood care not only shapes individual lives
but also defines the future of our soci-
ety. In alignment with key govemment
frameworks such as the Integrated Child
Development Scheme (ICDS), Poshan
2.0, Saksham Anganwadi, and the Aspi-
rational Districts Program, the campaign
is transforming how communities nurture
their youngest members.

Transformative Impact at Scale

With over 20 lakh lives touched and

11,000+ Anganwadi Cenfres [AWCs)
impacted across Bengaluru, Bihar, Uttar
Pradesh, and Maharashira, the cam-
paign's targeted interventions ensure ev-
ery child gets a fair start in life:

Key Interventions:

Matermnal Health & MNutrition: Hygiene

awareness, exclusive
breastfeeding education,
and immunization drives.

Community Education:
Engaging parents—es-
pecially mothers—in
their child's growth

through regular  health
and nutriion meetings.
Frontline Worker Train-
ing: Empowering An-
=4 ganwadi Workers
(AWWs) and Helpers
(AWHs) with Early Child-
hood Care and Educa-
tion (ECCE) best practices.
Tangible Health Support: Distribution of
nufrition kits, neonatal kits, and essential
teaching-learning materials to improve
care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban

(Kamataka), Patna (Bihar), Varanasi (Ut-
tar Pradesh). Osmanabad (Maharashtra)
AWWSs Trained on First 1000 Days: 1,122

MNeonatal Children Reached
(03 months): 4,264
Parents Engaged in Child
Development: ~84,000

AWWSs and AWHSs Trained in ECCE: 5,189
MNutrition Kits Distributed: 589

Neonatal  Kits Distributed: 5,585
Anganwadis Equipped with Teach-
ing & Leamning Materials: 1,649

“Every Anganwadi transformed, every
mother empowered, and every child
supported marks a step toward a health-
ier, brighter future. VWhen we nurture our
youngest, we build a stronger tomorrow,”
United Way Bengaluru's “1st 1000 Days"
campaign proves that collective acfion,
aligned with policy, and driven by grass-
roots involvement, can shape genera-
tions.
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1st 1000 Days:

United Way Bengaluru’s Born Learning

Campaign Lays Foundation for a Brighter Future

Bengaluru (Sources) : The
first 1,000 days of a child’s life—
from conception to their second
birthday—are widely recognized
as the most eritical period for a
child's physical. cognitive, and
emotional development. United
‘Way Bengaluru (U'WBe), achapter
of United Way Worldwide
the largest NGO network with
1,100 chapters in 37 countries
has championed this vital cause
through its flagship initative, the
Born Learning Campaign (BLC).

More than just a program,
“1st 10D Days™ is a nationwide
movement under BLC, built on
the belief that early childhood
care not only shapes individual
lives but also defines the future of
our society. In alignment with key
government frameworks such as
the Integrated Child Development
Scheme (ICDS), Poshan 2.0,
Saksham Anganwadi, and the
Aspirational Districts  Program,
the campaign is transforming
how communities nurture their
youngest members.

Transformative  Impact  at
Scale
With over 20 lakh lives

wouched and 11,000+ Anganwadi
Centres (AWCs) impacted across
Bengaluru, Bihar, Uttar Pradesh,
and Maharashtra, the campaign’s
rargeted  interventions  ensure
every child gets a fair start in life

Key Interventions:

s Maternal Health &
Mutrition: Hygiene awareness,
exclusive breastfeeding education,
and immunization drives,

. Community Education:
Engaging parents—especially
mothers—in their child's growth
through regular  health and
nuirition meetings.

. Frontline
Training: Empowering
Anganwadi  Workers  [AWWSs)
and Helpers (AWHs) with Early
Childhood Care and Education
(ECCE) best practices

= Tangible Health Support:
Distribution of nuirition  kits,
nconatal  kits, and cssential
teaching-learmning  materials  to
improve care environments.

Fast Facis:

. Geographic

‘Worker

Reach:

Bengaluru Urban (Karnataka),
Patna (Bihar), Varanasi
(Uttar  Pradesh), Osmanabad
(Maharashtra)

. AWWSs Trained on First
1000 Days: 1,122

*  MNeonatal Children

P

Reached (0-3 months); 4,264
. Parents Engaged in Child
Development: ~84,000

. AWWs  and AWHs
Trained in ECCE: 5,189

. MNutrition Kits
[Distnibuted: 589

. MNeonatal Kits
Distributed: 5,555

. Anganwadis Equipped
with Teaching & Learning
Materials: 1,649

“Every Anganwadi
transformed,  every  mother
empowered, and every child

supported marks a step toward a
healthier, brighter future. When
we nurture our youngest, we build
a stronger tomorrow,”

United Way Bengaluru's *1st

1000 Days” campaign proves
that collective action, aligned
with policy, and driven by

grassroots involvement, can shape
penerations.
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1st 1000 Days: United Way Bengaluru’s Born Learning

Campaign Lays Foundation for a

METRO TIMES NETWORK

he first 1,000 days of a child's life—from conception
to their second birthday—are widely recognized as the

most critical period for a child’s physical, cognitive,

and emotional development. United Way Bengaluru (UWBe),
a chapter of United Way Worldwide—the largest NGO network
with 1,100 chapters in 37 countries—has championed this
vital cause through its flagship initiative, the Born Learning
Campaign (BLC).

More than just a program, "lst 1000 Days" is a nationwide
movement under BLC, built on the belief that early childhood
care not only shapes individual lives but also defines the future
of our society. In alignment with key government frameworks
such as the Integrated Child Development Scheme (ICDS),
Poshan 2.0, Saksham Anganwadi, and the Aspirational Districts
Program, the campaign is transforming how communities
nurture their youngest members.

b 8 s

Key Imterventions: + Maternal Health & MNutrition:
Hyg
immunization drives.

ne awareness, exclusive breastfeeding education, and

. . * Community Education: Engaging parents—especially
Transformative Impact at Scale: With over 20 lakh lives touched : gaging | P -

and 11,000+ Anganwadi Centres impacted across Bengaluru,
Bihar, Uttar Pradesh, and Maharashtra, the campaign's targeted
interventions ensure every child gets a fair start in life:

mothers—in their child's growth through regular health and
nutrition meetings.

« Frontline Worker Training: Empowering Anganwadi
Workers (AWWs) and Helpers (AWHs) with Early

Brighter Future

Childhood Care and Education (ECCE) best practices.

+ Tangible Health Support: Distribution of nutrtion kits,
neonatal kits, and essential teaching-leaming materials to
improve care environments.

Fast Faets: + Geographic Reach: Bengaluru Urban (Kamataka),

Patna (Bihar), Varanasi (Uttar Pradesh), Osmanabad

(Maharashtra)

+ AWWSs Trained on First 1000 Days: 1,122

+ Neonatal Children Reached (0-3 months): 4,264

+ Parents Engaged in Child Development: -84,000

+ AWWSs and AWHs Trained in ECCE: 5,189

+ Nutrition Kits Distributed: 589

+ Neonatal Kits Distributed: 5,555

« Anganwadis Equipped with Teaching & Leaming Materals:
1.649
“Ewvery Anganwadi transformed, every mother empowered,

and every child supported marks a step toward a healthier,

brighter future. When we nurture our youngest, we baild a

stronger tomorrow,” United Way Bengaluru's "Ist 1000 Days"

campaign proves that collective action, aligned with policy, and
driven by grassroots invelvement, can shape generations.
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1st 1000 Days: United Way Bengaluru’s Born Learning

Campaign Lays Found

CHENNAI

The first 1,000 days of a child’s
life—from conception to their
second birthday—are widely rec-
ognized as the most critical peri-
od for a child’s physical, cognitive,
and emotional development.
United Way Bengaluru (UWBe)
has championed this vital cause
through its flagship initiative, the
Born Learning Campaign (BLC).

More than just a program,
“1st 1000 Days” is a nationwide
movement under BLC, built on
the belief that early childhood
care not only shapes individual
lives but also defines the future
of our society. In alignment with
key government frameworks such
as the Integrated Child Devel-
opment Scheme (ICDS), Poshan
2.0, Saksham Anganwadi, and the
Aspirational Districts Program,
the campaign is transforming
how communities nurture their
youngest members.

Transformative
Scale

With over 20 lakh lives
touched and 11,000+ Anganwadi
Centres (AWCs) impacted across

Impact at

Bengaluru, Bihar, Uttar Pradesh,
and Maharashtra, the campaign’s
targeted interventions ensure ev-
ery child gets a fair start in life:
Key Interventions:
Maternal Health & Nutrition:

Hygiene awareness, exclusive
breastfeeding education, and im-
munization drives.

Community Education: En-
gaging parents—especially
mothers—in their child’s growth
through regular health and nutri-
tion meetings.

Frontline Worker Training:
Empowering Anganwadi Workers
(AWWs) and Helpers (AWHs) with
Early Childhood Care and Educa-
tion (ECCE) best practices.

Tangible Health Support: Dis-
tribution of nutrition kits, neo-
natal kits, and essential teach-
ing-learning materials to improve
care environments.

ation for a Brighter Future

Fast Facts:

Geographic Reach: Bengaluru
Urban (Karnataka), Patna (Bihar),
Varanasi (Uttar Pradesh), Os-
manabad (Maharashtra)

AWWSs Trained on First 1000
Days: 1,122

Neonatal Children Reached
(0-3 months): 4,264

Parents Engaged in Child De-
velopment: ~84,000

AWWSs and AWHs Trained in
ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed:
5,555

Anganwadis Equipped with
Teaching & Learning Materials:
1,649

“Every  Anganwadi  trans-
formed, every mother empow-
ered, and every child supported
marks a step toward a healthier,
brighter future. When we nurture
our youngest, we build a stronger
tomorrow,”

United Way Bengaluru’s “1st
1000 Days” campaign proves that
collective action, aligned with
policy, and driven by grassroots
involvement, can shape genera-
tions.
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1st 1000 Days: United Way Bengaluru’s Born Léarning
Campaign Lays Foundation for a Brighter Future

by UNITED WAY BENGALURU
The first 1,000 days of a child’s life—from conception to their second birthday—are widely recognized as
the most critical period for a child’s physical, cognitive, and emotional development. United Way Bengaluru
(UWBe) has championed this vital cause through its flagship initiative, the Born Learning Campaign

(BLC).

More than just a program, "1st 1000 Days" is a nationwide movement under BLC, built on the belief
that early childhood care not only shapes individual lives but also defines the future of our society. In

alignment with key government frameworks such as the Integrated Child Development Scheme

(ICDS), Poshan 2.0, Saksham Anganwadi, and the Aspirational Districts Program,
the campaign is transforming how communities nurture their youngest members.

Transformative Impact at Scale

with over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCS) impacted

across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted
interventions ensure every child gets a fair start in life:

Key Interventions:

o Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

o Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.

o Frontline Worker Training: Empowering Anganwadi Workers (AWWSs) and Helpers
(AWHSs) with Early Childhood Care and Education (ECCE) best practices.

o Tangible Health Support: Distribution of nutrition kits, neonatal kits, and

essential teaching-learning materials to improve care environments.


https://csrbox.org/Impact/description/India_CSR_news_1st-1000-Days--United-Way-Bengaluru%E2%80%99s-Born-Learning-Campaign-Lays-Foundation-for-a-Brighter-Future_2864
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Fast Facts:

o Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra)

« AWWs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0—3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWs and AWHs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

o Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported marks a step toward a
healthier, brighter future. When we nurture our youngest, we build a stronger tomorrow,”

United Way Bengaluru’s "1st 1000 Days" campaign proves that collective action, aligned with policy, and
driven by grassroots involvement, can shape generations.

https://csrbox.org/Impact/description/India_CSR_news_1st-1000-Days--United-Way-
Bengaluru%E2%80%99s-Born-Learning-Campaign-Lays-Foundation-for-a-Brighter-Future 2864



https://csrbox.org/Impact/description/India_CSR_news_1st-1000-Days--United-Way-Bengaluru%E2%80%99s-Born-Learning-Campaign-Lays-Foundation-for-a-Brighter-Future_2864
https://csrbox.org/Impact/description/India_CSR_news_1st-1000-Days--United-Way-Bengaluru%E2%80%99s-Born-Learning-Campaign-Lays-Foundation-for-a-Brighter-Future_2864
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1st 1000 Days: United Way Bengaluru’s Born Learning Campaign Lays Foundation for a Brighter

Future

The first 1,000 days of a child’s life—from conception to their second birthday—are widely recognized
as the most critical period for a child’s physical, cognitive, and emotional development. United Way
Bengaluru (UWBe) has championed this vital cause through its flagship initiative, the Born Learning
Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on the belief
that early childhood care not only shapes individual lives but also defines the future of our society. In
alignment with key government frameworks such as the Integrated Child Development Scheme
(ICDS), Poshan 2.0, Saksham Anganwadi, and the Aspirational Districts Program, the campaign is
transforming how communities nurture their youngest members.

Transformative Impact at Scale

With over20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted
across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions

ensure every child gets a fair start in life:
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Key Interventions:
o Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.
e Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.
e Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers
(AWHs) with Early Childhood Care and Education (ECCE) best practices.
e« Tangible Health Support: Distribution of nutrition kits, neonatal kits, and
essential teaching-learning materials to improve care environments.
Fast Facts:
e Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra)
e AWWs Trained on First 1000 Days: 1,122
¢ Neonatal Children Reached (0-3 months): 4,264
o Parents Engaged in Child Development: ~84,000
e AWWs and AWHs Trained in ECCE: 5,189
e Nutrition Kits Distributed: 589
 Neonatal Kits Distributed: 5,555
e Anganwadis Equipped with Teaching & Learning Materials: 1,649
“Every Anganwad. transformed, every mother empowered, and every child supported marks a step toward
a healthier, brighter future. When we nurture our youngest, we build a stronger tomorrow,”
United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with policy,

and driven by grassroots involvement, can shape generations.

https://metrotimesindia.com/born-learning-campaign-by-united-way-bengaluru/



https://metrotimesindia.com/born-learning-campaign-by-united-way-bengaluru/
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EDUCATION NEWS FOR YOU

1st 1000 Days: United Way Bengaluru’s Born
Learning Campaign Lays Foundation for a
Brighter Future

BY REKHA NAIRMAY 26, 2025

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second
birthday—are widely recognized as the most critical period for a child’s physical, cognitive,
and emotional development. United Way Bengaluru (UWBe) has championed this vital
cause through its flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on
the belief that early childhood care not only shapes individual lives but also defines the
future of our society. In alignment with key government frameworks such as the
Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the
Aspirational Districts Program, the campaign is transforming how communities nurture
their youngest members.

Transformative Impact at Scale


https://edu-news.net/author/rekha/
https://edu-news.net/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across
Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions
ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

Community Education: Engaging parents—especially mothers—in their child’'s growth
through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWSs) and Helpers (AWHSs)
with Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra)

AWWs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0-3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWs and AWHs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we
build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned
with policy, and driven by grassroots involvement, can shape generations.

https://edu-news.net/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-
for-a-brighter-future/



https://edu-news.net/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://edu-news.net/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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*APN NEWS
1st 1000 Days: United Way Bengaluru’s
Born Learning Campaign Lays

Foundation for a Brighter Future

by NS May 26, 2025

The first 1,000 days of a child’s life—from conception to their
| second birthday—are widely recognized as the most critical
period for a child’s physical, cognitive, and emotional
development. United Way Bengaluru (UWBe), a chapter of
United Way Worldwide—the largest NGO network with 1,100
chapters in 37 countries—has championed this vital cause

| through its flagship initiative, the Born Learning Campaign
(BLC).
More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on the
belief that early childhood care not only shapes individual lives but also defines the future of our
society. In alignment with key government frameworks such as the Integrated Child Development
Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the Aspirational Districts Program, the
campaign is transforming how communities nurture their youngest members.

Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across
Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure
every child gets a fair start in life:

Key Interventions:

. Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

. Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.

. Frontline Worker Training: Empowering Anganwadi Workers (AWWSs) and Helpers
(AWHSs) with Early Childhood Care and Education (ECCE) best practices.

. Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.


https://www.apnnews.com/author/admin/
https://www.apnnews.com/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar

Pradesh), Osmanabad (Maharashtra)

AWWs Trained on First 1000 Days: 1,122
Neonatal Children Reached (0—3 months): 4,264
Parents Engaged in Child Development: ~84,000
AWWs and AWHSs Trained in ECCE: 5,189
Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported marks a

step toward a healthier, brighter future. When we nurture our youngest, we build a stronger

tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with

policy, and driven by grassroots involvement, can shape generations.

https://www.apnnews.com/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-

for-a-brighter-future/



https://www.apnnews.com/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://www.apnnews.com/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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Bengaluru’s Born Learning

Campaign Lays Foundation
for a Brighter Future

# EMNews Network * (3 May 26, 2025

The first 1,000 days of a child’s life—from conception to their second birthday—are widely
recognized as the most critical period for a child’s physical, cognitive, and emotional

development. United Way Bengaluru (UWBe), a chapter of United Way Worldwide—the largest
NGO network with 1,100 chapters in 37 countries—has championed this vital cause through its
flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on the belief
that early childhood care not only shapes individual lives but also defines the future of our society. In
alignment with key government frameworks such as the Integrated Child Development Scheme
(ICDS), Poshan 2.0, Saksham Anganwadi, and the Aspirational Districts Program, the campaign is
transforming how communities nurture their youngest members.

Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across Bengaluru,
Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure every child gets
a fair start in life:

Key Interventions:

e Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

e Community Education: Engaging parents—especially mothers—in their child’s growth through
regular health and nutrition meetings.

e Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHs)
with Early Childhood Care and Education (ECCE) best practices.

o Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-
learning materials to improve care environments.

Fast Facts:

e Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra)

e AWWs Trained on First 1000 Days: 1,122
e Neonatal Children Reached (0-3 months): 4,264
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o Parents Engaged in Child Development: ~84,000

e AWWs and AWHs Trained in ECCE: 5,189

e Nutrition Kits Distributed: 589

e Neonatal Kits Distributed: 5,555

e Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported marks a step
toward a healthier, brighter future. When we nurture our youngest, we build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with policy,
and driven by grassroots involvement, can shape generations.

https://educationmatters.in/2025/05/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/



https://educationmatters.in/2025/05/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://educationmatters.in/2025/05/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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MEDIA EXPRESS

26, May 2025

1st 1000 Days: United Way Bengaluru’s Born Learning Campaign
Lays Foundation for a Brighter Future

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second
birthday—are widely recognized as the most critical period for a child’s physical,
cognitive, and emotional development. United Way Bengaluru (UWBe) has championed
this vital cause through its flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “Ist 1000 Days” is a nationwide movement under BLC, built
on the belief that early childhood care not only shapes individual lives but also defines
the future of our society. In alignment with key government frameworks such as the
Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the
Aspirational Districts Program, the campaign is transforming how communities nurture
their youngest members.

By LN

Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted
across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted
interventions ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers
(AWHs) with Early Childhood Care and Education (ECCE) best practices.
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Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra)

AWWSs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0-3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWs and AWHs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we
build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned
with policy, and driven by grassroots involvement, can shape generations.

https://mediaexpress24.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/



https://mediaexpress24.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://mediaexpress24.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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1st 1000 Days: United Way
Bengaluru’s Born Learning Campaign
Lays Foundation for a Brighter Future

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second birthday—are widely
recognized as the most critical period for a child’s physical, cognitive, and emotional development. United
Way Bengaluru (UWBe) has championed this vital cause through its flagship initiative, the Born Learning
Campaign (BLC).

More than just a program, “Ist 1000 Days” is a nationwide movement under BLC, built on the belief that
early childhood care not only shapes individual lives but also defines the future of our society. In alignment
with key government frameworks such as the Integrated Child Development Scheme (ICDS), Poshan 2.0,
Saksham Anganwadi, and the Aspirational Districts Program, the campaign is transforming how
communities nurture their youngest members.
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across Bengaluru,
Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure every child gets a fair
start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and immunization
drives.

Community Education: Engaging parents—especially mothers—in their child’s growth through regular
health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHs) with Early
Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-learning
materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh), Osmanabad
(Maharashtra) AWWSs Trained on First 1000 Days: 1,122 Neonatal Children Reached (0—3 months): 4,264
Parents Engaged in Child Development: ~84,000 AWWs and AWHs Trained in ECCE: 5,189 Nutrition Kits
Distributed: 589 Neonatal Kits Distributed: 5,555 Anganwadis Equipped with Teaching & Learning
Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we
build a stronger tomorrow,”
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United Way Bengaluru’s “Ist 1000 Days” campaign proves that collective action, aligned with policy, and
driven by grassroots involvement, can shape generations.

https://contentmediasolution.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/



https://contentmediasolution.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://contentmediasolution.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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Business Micro III

1st 1000 Days: United Way Bengaluru’s
Born Learning Campaign Lays
Foundation for a Brighter Future

news

May 26, 2025: The first 1,000 days of a child’s life—from conception to
their second birthday—are widely recognized as the most critical period
for a child's physical, cognitive, and emotional development. United Way
Bengaluru (UWBe) has championed this vital cause through its flagship
initiative, the Born Learning Campaign (BLC).

More than just a program, “Ist 1000 Days” is a nationwide movement under
BLC, built on the belief that early childhood care not only shapes individual
lives but also defines the future of our society. In alignment with key
government frameworks such as the Integrated Child Development
Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the Aspirational


https://businessmicro.in/category/news/
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Districts Program, the campaign is transforming how communities nurture
their youngest members.

Transformative Impact at Scale

With over 20 lakh lives touched and 1,000+ Anganwadi Centres (AWCs)
impacted across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the
campaign’s targeted interventions ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding
education, and immunization drives.

Community Education: Engaging parents—especially mothers—in their
child’s growth through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and
Helpers (AWHs) with Early Childhood Care and Education (ECCE) best
practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and
essential teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi
(Uttar Pradesh), Osmanabad (Maharashtra)

AWWSs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0—3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWs and AWHs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and
every child supported marks a step toward a healthier, brighter
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future. When we nurture our youngest, we build a stronger
tomorrow,”

United Way Bengaluru’s “I1st 1000 Days” campaign proves that collective
action, aligned with policy, and driven by grassroots involvement, can
shape generations.

https://businessmicro.in/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/



https://businessmicro.in/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://businessmicro.in/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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1st 1000 Days: United Way Bengaluru’s Born
Learning Campaign Lays Foundation for a
Brighter Future

May 26. 2025Rekha Nair

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second
birthday—are widely recognized as the most critical period for a child’s physical,
cognitive, and emotional development. United Way Bengaluru (UWBe) has championed
this vital cause through its flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “lst 1000 Days” is a nationwide movement under BLC, built
on the belief that early childhood care not only shapes individual lives but also defines the
future of our society. In alignment with key government frameworks such as the
Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the
Aspirational Districts Program, the campaign is transforming how communities nurture
their youngest members.


https://hellokotpad.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://hellokotpad.com/author/rekha/
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted
across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted
interventions ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education,
and immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers
(AWHs) with Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar
Pradesh), Osmanabad (Maharashtra)

AWWs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0—3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWSs and AWHSs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we build
a stronger tomorrow, ”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned
with policy, and driven by grassroots involvement, can shape generations.

https://hellokotpad.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/



https://hellokotpad.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://hellokotpad.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/

BRANDW/VE

OMMUNICATI O

Online News 9

Ist 1000 Days: United Way Bengaluru’'s
Born Learning Campaign Lays
Foundation for a Brighter Future

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second birthday—are widely
recognized as the most critical period for a child’s physical, cognitive, and emotional development. United
Way Bengaluru (UWBe) has championed this vital cause through its flagship initiative, the Born Learning
Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on the belief that
early childhood care not only shapes individual lives but also defines the future of our society. In alignment
with key government frameworks such as the Integrated Child Development Scheme (ICDS), Poshan 2.0,
Saksham Anganwadi, and the Aspirational Districts Program, the campaign is transforming how
communities nurture their youngest members.

Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across Bengaluru,
Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure every child gets a fair
start in life:

Key Interventions:
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Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and immunization
drives.

Community Education: Engaging parents—especially mothers—in their child’s growth through regular
health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHs) with Early
Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-learning
materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh), Osmanabad
(Maharashtra)

AWWs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0-3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWs and AWHSs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported marks a step toward
a healthier, brighter future. When we nurture our youngest, we build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with policy, and
driven by grassroots involvement, can shape generations.

https://onlinenews9.in/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/



https://onlinenews9.in/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://onlinenews9.in/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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1st 1000 Days: United Way Bengaluru's
Born Learning Campaign Lays
Foundation for a Brighter Future

Posted on May 26, 2025 by admin

May 26, 2025: The first 1,000 days of a child's life—from conception to their second birthday—are widely
recognized as the most critical period for a child’'s physical, cognitive, and emotional development. United Way
Bengaluru (UWBe) has championed this vital cause through its flagship initiative, the Born Learning Campaign
(BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on the belief that early
childhood care not only shapes individual lives but also defines the future of our society. In alignment with key
government frameworks such as the Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham
Anganwadi, and the Aspirational Districts Program, the campaign is transforming how communities nurture their
youngest members.


https://businessnewsforprofit.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://businessnewsforprofit.com/author/admin/
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across Bengaluru, Bihar,
Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth through regular health and
nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHs) with Early Childhood
Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-learning materials to
improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh), Osmanabad
(Maharashtra) AWWs Trained on First 1000 Days: 1,122 Neonatal Children Reached (0—-3 months): 4,264
Parents Engaged in Child Development: ~84,000 AWWs and AWHs Trained in ECCE: 5,189 Nutrition Kits
Distributed: 589 Neonatal Kits Distributed: 5,555 Anganwadis Equipped with Teaching & Learning Materials:
1,649

“Every Anganwadi transformed, every mother empowered, and every child supported marks a step toward a
healthier, brighter future. When we nurture our youngest, we build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with policy, and driven
by grassroots involvement, can shape generations.

https://businessnewsforprofit.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-
lays-foundation-for-a-brighter-future/



https://businessnewsforprofit.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://businessnewsforprofit.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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Business News

This Week
1st 1000 Days: United Way Bengaluru’s Born
Learning Campaign Lays Foundation for a
Brighter Future
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May 26, 2025: The first 1,000 days of a child’s life—from conception to their second birthday—are widely
recognized as the most critical period for a child’s physical, cognitive, and emotional development. United
Way Bengaluru (UWBe) has championed this vital cause through its flagship initiative, the Born Learning
Campaign (BLC).

More than just a program, “Ist 1000 Days” is a nationwide movement under BLC, built on the belief that
early childhood care not only shapes individual lives but also defines the future of our society. In alignment
with key government frameworks such as the Integrated Child Development Scheme (ICDS), Poshan 2.0,
Saksham Anganwadi, and the Aspirational Districts Program, the campaign is transforming how
communities nurture their youngest members.

Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across Bengaluru,
Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure every child gets a fair
start in life:
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Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and immunization
drives.

Community Education: Engaging parents—especially mothers—in their child’s growth through regular
health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHs) with
Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-learning
materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh), Osmanabad
(Maharashtra)

AWWs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0-3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWs and AWHs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported marks a step
toward a healthier, brighter future. When we nurture our youngest, we build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with policy, and
driven by grassroots involvement, can shape generations.

https://businessnewsthisweek.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-
lays-foundation-for-a-brighter-future/



https://businessnewsthisweek.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://businessnewsthisweek.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
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1st 1000 Days: United Way Bengaluru’s Born Learning
Campaign Lays Foundation for a Brighter Future

May 26, 2025
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May 26, 2025: The first 1,000 days of a child’s life—from conception to their second
birthday—are widely recognized as the most critical period for a child’s physical,
cognitive, and emotional development. United Way Bengaluru (UWBe) has championed
this vital cause through its flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built
on the belief that early childhood care not only shapes individual lives but also defines
the future of our society. In alignment with key government frameworks such as the
Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the
Aspirational Districts Program, the campaign is transforming how communities nurture
their youngest members.
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted
across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted
interventions ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education,
and immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers
(AWHs) with Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra) AWWSs Trained on First 1000 Days: 1,122 Neonatal Children
Reached (0-3 months): 4,264 Parents Engaged in Child Development: ~84,000 AWWSs
and AWHs Trained in ECCE: 5,189 Nutrition Kits Distributed: 589 Neonatal Kits
Distributed: 5,555 Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we build
a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned
with policy, and driven by grassroots involvement, can shape generations.

https://onlinemediacafe.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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1st 1000 Days: United Way Bengaluru’s Born
Learning Campaign Lays Foundation for a Brighter
Future

May 26, 2025: The First 1,000 days of a child’s life—from conception to their second birthday—
are widely recognized as the most critical period for a child’s physical, cognitive, and emotional
development. United Way Bengaluru (UWBe) has championed this vital cause through its
flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on the
belief that early childhood care not only shapes individual lives but also defines the future of
our society. In alignment with key government frameworks such as the Integrated Child
Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the Aspirational Districts
Program, the campaign is transforming how communities nurture their youngest members.
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across
Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure
every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth through
regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHs) with
Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-
learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra) AWWSs Trained on First 1000 Days: 1,122 Neonatal Children Reached
(0-3 months): 4,264 Parents Engaged in Child Development: ~84,000 AWWSs and AWHSs Trained
in ECCE: 5,189 Nutrition Kits Distributed: 589 Neonatal Kits Distributed: 5,555 Anganwadis
Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child
supported marks a step toward a healthier, brighter future. When we nurture
our youngest, we build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with
policy, and driven by grassroots involvement, can shape generations.

https://biznewsdaily.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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Campaign Lays Foundation for a Brighter Future
May 26, 20‘23

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second
birthday—are widely recognized as the most critical period for a child’s physical,
cognitive, and emotional development. United Way Bengaluru (UWBe) has championed
this vital cause through its flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built
on the belief that early childhood care not only shapes individual lives but also defines
the future of our society. In alignment with key government frameworks such as the
Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the
Aspirational Districts Program, the campaign is transforming how communities nurture
their youngest members.
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted
across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted
interventions ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education,
and immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers
(AWHs) with Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra) AWWSs Trained on First 1000 Days: 1,122 Neonatal Children
Reached (0-3 months): 4,264 Parents Engaged in Child Development: ~84,000 AWWSs
and AWHs Trained in ECCE: 5,189 Nutrition Kits Distributed: 589 Neonatal Kits
Distributed: 5,555 Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered,
and every child supported marks a step toward a healthier,
brighter future. When we nurture our youngest, we build a
stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned
with policy, and driven by grassroots involvement, can shape generations.

https://mediabulletins.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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1st 1000 Days: United Way
Bengaluru’s Born Learning
Campaign Lays Foundation for a
Brighter Future

Byadmin

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second birthday—are widely
recognized as the most critical period for a child’s physical, cognitive, and emotional development. United
Way Bengaluru (UWBe) has championed this vital cause through its flagship initiative, the Born Learning
Campaign (BLC).

More than just a program, “Ist 1000 Days” is a nationwide movement under BLC, built on the belief that
early childhood care not only shapes individual lives but also defines the future of our society. In alignment
with key government frameworks such as the Integrated Child Development Scheme (ICDS), Poshan 2.0,
Saksham Anganwadi, and the Aspirational Districts Program, the campaign is transforming how
communities nurture their youngest members.


https://businessnewsmatters.com/author/admin/
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across Bengaluru,
Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure every child gets a fair
start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and immunization
drives.

Community Education: Engaging parents—especially mothers—in their child’s growth through regular
health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHs) with Early
Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-learning
materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh), Osmanabad
(Maharashtra) AWWs Trained on First 1000 Days: 1,122 Neonatal Children Reached (0—3 months): 4,264
Parents Engaged in Child Development: ~84,000 AWWs and AWHs Trained in ECCE: 5,189 Nutrition Kits
Distributed: 589 Neonatal Kits Distributed: 5,555 Anganwadis Equipped with Teaching & Learning
Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported marks a step toward
a healthier, brighter future. When we nurture our youngest, we build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with policy, and
driven by grassroots involvement, can shape generations.

https://businessnewsmatters.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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1st 1000 Days: United Way Bengaluru’s Born

Learning Campaign Lays Foundation for a Brighter

Future

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second birthday—are
widely recognized as the most critical period for a child’'s physical, cognitive, and emotional
development. United Way Bengaluru (UWBe) has championed this vital cause through its flagship
initiative, the Born Learning Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on the belief
that early childhood care not only shapes individual lives but also defines the future of our society. In
alignment with key government frameworks such as the Integrated Child Development Scheme
(ICDS), Poshan 2.0, Saksham Anganwadi, and the Aspirational Districts Program, the campaign is
transforming how communities nurture their youngest members.
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across
Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure
every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth through
regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHs) with
Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-learning
materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra) AWWs Trained on First 1000 Days: 1,122 Neonatal Children Reached (0-
3 months): 4,264 Parents Engaged in Child Development: ~84,000 AWWs and AWHSs Trained in
ECCE: 5,189 Nutrition Kits Distributed: 589 Neonatal Kits Distributed: 5,555 Anganwadis Equipped
with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we build
a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with policy,
and driven by grassroots involvement, can shape generations.

https://smartbusinesnews.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/



https://smartbusinesnews.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/
https://smartbusinesnews.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-foundation-for-a-brighter-future/

BRANDW'V

OMMUNICATIONS

Local Business News

1st 1000 Days: United Way Bengaluru’s Born Learning
Campaign Lays Foundation for a Brighter Future

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second birthday—are widely
recognized as the most critical period for a child’s physical, cognitive, and emotional development. United Way
Bengaluru (UWBe) has championed this vital cause through its flagship initiative, the Born Learning Campaign
(BLC).

More than just a program, “Ist 1000 Days" is a nationwide movement under BLC, built on the belief that early
childhood care not only shapes individual lives but also defines the future of our society. In alignment with key
government frameworks such as the Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham
Anganwadi, and the Aspirational Districts Program, the campaign is transforming how communities nurture
their youngest members.
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across Bengaluru, Bihar,
Uttar Pradesh, and Maharashtra, the campaign'’s targeted interventions ensure every child gets a fair start in
life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and immunization
drives.

Community Education: Engaging parents—especially mothers—in their child's growth through regular health
and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWSs) and Helpers (AWHSs) with Early
Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-learning materials
to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh), Osmanabad
(Maharashtra)

AWWs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0-3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWSs and AWHSs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadl transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we

build a stronger tomorrow,”

1

United Way Bengaluru's “Ist 1000 Days” campaign proves that collective action, aligned with policy, and driven
by grassroots involvement, can shape generations.

https://newslocalbiz.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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1st 1000 Days: United Way Bengaluru’s Born
Learning Campaign Lays Foundation for a

Brighter Future
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May 26, 2025: The first 1,000 days of a child's life—from conception to their second
birthday—are widely recognized as the most critical period for a child’s physical, cognitive,
and emotional development. United Way Bengaluru (UWBe) has championed this vital
cause through its flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built on
the belief that early childhood care not only shapes individual lives but also defines the
future of our society. In alignment with key government frameworks such as the
Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the
Aspirational Districts Program, the campaign is transforming how communities nurture
their youngest members.
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across
Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions
ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

Community Education: Engaging parents—especially mothers—in their child’'s growth
through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWSs) and Helpers (AWHs)
with Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra) AWWs Trained on First 1000 Days: 1,122 Neonatal Children
Reached (0-3 months): 4,264 Parents Engaged in Child Development: ~84,000 AWWs and
AWHs Trained in ECCE: 5,189 Nutrition Kits Distributed: 589 Neonatal Kits Distributed: 5,555
Anganwadis Equipped with Teaching & Learning Materials: 1,649
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“Every Anganwadi transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we
build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned
with policy, and driven by grassroots involvement, can shape generations.

https://busineshour9.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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1st 1000 Days: United Way Bengaluru’s
Born Learning Campaign Lays Foundation
for a Brighter Future

news May 26, 2025

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second
birthday—are widely recognized as the most critical period for a child’s physical,
cognitive, and emotional development. United Way Bengaluru (UWBe) has championed
this vital cause through its flagship initiative, the Born Learning Campaign (BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built
on the belief that early childhood care not only shapes individual lives but also defines
the future of our society. In alignment with key government frameworks such as the
Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and
the Aspirational Districts Program, the campaign is transforming how communities
nurture their youngest members.


https://businessnewsweek.in/category/news/

BRANDW'V

OMMUNICATIONS

Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted
across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted
interventions ensure every child gets a fair startin life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education,
and immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers
(AWHSs) with Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar
Pradesh), Osmanabad (Maharashtra) AWWs Trained on First 1000 Days: 1,122 Neonatal
Children Reached (0-3 months): 4,264 Parents Engaged in Child Development:
~84,000 AWWs and AWHs Trained in ECCE: 5,189 Nutrition Kits Distributed: 589
Neonatal Kits Distributed: 5,555 Anganwadis Equipped with Teaching & Learning
Materials: 1,649



BRANDW'V

MMUNICATIONS

“Every Anganwadi transformed, every mother empowered, and every child supported
marks a step toward a healthier, brighter future. When we nurture our youngest, we
build a stronger tomorrow,”

United Way Bengaluru’'s “1st 1000 Days” campaign proves that collective action,
aligned with policy, and driven by grassroots involvement, can shape generations.

https://businessnewsweek.in/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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National Biz News

1st 1000 Days: United Way Bengaluru’s Born Learning
Campaign Lays Foundation for a Brighter Future

nationalbiznews.com Posted on26 May 2025

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second birthday—are
widely recognized as the most critical period for a child’s physical, cognitive, and emotional
development. United Way Bengaluru (UWBe) has championed this vital cause through its flagship
initiative, the Born Learning Campaign (BLC).

More than just a program, “dst 1000 Days” is a nationwide movement under BLC, built on the
belief that early childhood care not only shapes individual lives but also defines the future of our
society. In alignment with key government frameworks such as the Integrated Child Development
Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and the Aspirational Districts Program, the
campaign is transforming how communities nurture their youngest members.



https://nationalbiznews.com/author/nationalbiznews-com/
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Transformative Impact at Scale

With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted across
Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted interventions ensure
every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education, and
immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth through
regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWs) and Helpers (AWHSs) with
Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential teaching-learning
materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar Pradesh),
Osmanabad (Maharashtra) AWWs Trained on First 1000 Days: 1,122 Neonatal Children Reached
(0-3 months): 4,264 Parents Engaged in Child Development: ~84,000 AWWs and AWHs Trained
in ECCE: 5,189 Nutrition Kits Distributed: 589 Neonatal Kits Distributed: 5,555 Anganwadis
Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered, and every child supported marks a step
toward a healthier, brighter future. When we nurture our youngest, we build a stronger tomorrow,”

United Way Bengaluru’s “1st 1000 Days” campaign proves that collective action, aligned with
policy, and driven by grassroots involvement, can shape generations.

https://nationalbiznews.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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Majesty Life Coach

1st 1000 Days: United Way Bengaluru’s
Born Learning Campaign Lays
Foundation for a Brighter Future

May 26, 2025: The first 1,000 days of a child’s life—from conception to their second
birthday—are widely recognized as the most critical period for a child’'s physical,
cognitive, and emotional development. United Way Bengaluru (UWBe) has
championed this vital cause through its flagship initiative, the Born Learning Campaign
(BLC).

More than just a program, “1st 1000 Days” is a nationwide movement under BLC, built
on the belief that early childhood care not only shapes individual lives but also defines
the future of our society. In alignment with key government frameworks such as the
Integrated Child Development Scheme (ICDS), Poshan 2.0, Saksham Anganwadi, and
the Aspirational Districts Program, the campaign is transforming how communities
nurture their youngest members.

Transformative Impact at Scale
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With over 20 lakh lives touched and 11,000+ Anganwadi Centres (AWCs) impacted
across Bengaluru, Bihar, Uttar Pradesh, and Maharashtra, the campaign’s targeted
interventions ensure every child gets a fair start in life:

Key Interventions:

Maternal Health & Nutrition: Hygiene awareness, exclusive breastfeeding education,
and immunization drives.

Community Education: Engaging parents—especially mothers—in their child’s growth
through regular health and nutrition meetings.

Frontline Worker Training: Empowering Anganwadi Workers (AWWSs) and Helpers
(AWHSs) with Early Childhood Care and Education (ECCE) best practices.

Tangible Health Support: Distribution of nutrition kits, neonatal kits, and essential
teaching-learning materials to improve care environments.

Fast Facts:

Geographic Reach: Bengaluru Urban (Karnataka), Patna (Bihar), Varanasi (Uttar
Pradesh), Osmanabad (Maharashtra)

AWWSs Trained on First 1000 Days: 1,122

Neonatal Children Reached (0—-3 months): 4,264

Parents Engaged in Child Development: ~84,000

AWWs and AWHSs Trained in ECCE: 5,189

Nutrition Kits Distributed: 589

Neonatal Kits Distributed: 5,555

Anganwadis Equipped with Teaching & Learning Materials: 1,649

“Every Anganwadi transformed, every mother empowered,
and every child supported marks a step toward a healthier,
brighter future. When we nurture our youngest, we build a
stronger tomorrow,”

United Way Bengaluru's “1st 1000 Days” campaign proves that collective action,
aligned with policy, and driven by grassroots involvement, can shape generations.

https://majestylifecoach.com/news/1st-1000-days-united-way-bengalurus-born-learning-campaign-lays-
foundation-for-a-brighter-future/
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